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APPENDIX - 17 (S)
UNIVERSITY OF MADRAS
B.Com. Degree Course
(With effect from the academic year 2016-2017)
REVISED SYLLABUS
| SEMESTER
Core Paper | - FINANCIAL_ ACCOUNTING

Objectives No of Credits : 4
1. To enable the students to know the Principles of Accounting in General.

2. To Understand the System of Keeping Financial Accounting Records.

Unit | : Introduction

Meaning and Scope of Accounting - Objectives of Accountipg - Basic Accoulnt(l;r‘?
Concepts - Accounting Transactions - Double Entry Book Keeping - Journal - Ledd
Preparation of Trial Balance - Preparation of Cash Book.

Unit Il : Final Accounts

- Preparation of Final Accounts of a Sole Trading Concern - Adjustments - Preparationt 0:
Receipts and Payments Account, Income and Expenditure Account and Balance Sheeto

Non-Trading Organizations.

Unit Ill : Rectification of Errors and Bank Reconciliation §1_a1.§m§nt

Classification of Errors - Rectification of Errors - Preparation of Suspense A/c.
Bank Reconciliation Statement - Need and preparation.

Unit IV : Depreciation and Insurance Claims .

Depreciation - Meaning - Causes - Types - Straight Line method - Written down value
method - Concept of useful life under Companies Act, 2013.

Insurance Claims - Calculation of Claim Amount -Average Clause.

Unit V : Single Entry System

Meaning and Features of Single Entry System - Defects - Difference between Single Entry
and Double Entry System - Methods of Calculation of Profit - Statement of Affairs Method-

Conversion Method.
Note : Questions in Sec. A, B & C shall be in the proportion of 20:80 between

Theory and Problems.
Suggested Readings
1. Gupta, R.L & Gupta, V.K, Advanced Accounting, Sulthan Chand & Sons, New Deihi.
2. Jain & Narang, Financial Accounting, Kalyani Publishers, New Delhi.
3. Reddy, T.S & Murthy, A. Financial Accounting, Margham Publications, Chennai.
4. Shukla & Grewal, Advanced Accounting, S. Chand & Co. New Delhi.
5. Parthasarathy, S. & Jaffarulla, A. Financial Accounting, Kalyani Publishers, New Delhi.

E-Resources
www.accountingcoach.com

www.accountingstudyguide.com
www.futureaccountant.com
www.onlinelibrary.wiley.com
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Core Paper || - BUSINESS COMMUNICATION

1. To facilitate the students to understand the concept of Communication.

2. To know the Basic Techniques of the Modern forms of Communication.

gefnnitioq - Methods - Types - Principles of Effective Communication - Barriers to
ommunication - Business letters - lay out.

Unit Il : Bysi
:Vlgamng - Kinds of Business Letters - Application for a situation - Interview - Appointment
etter - Acknowledgement - Promotion - Enquiries - Reply Letter to Enquiries - Orders -

Sales Letter - Circular Letter - Complaints Letter.

Unitlll : Correspondence
Bank Correspondence - Insurance Correspondence - Agency Correspondence -
Correspondence with Share Holders & Directors.

Reports - Meaning - Writing of Reports - Meetings -Agenda - Minutes - Memorandum -
Office order - Circular Notes.

itV: F of Co ication
Modern forms - Fax - email - video conference - internet - websites - uses of the various
forms of communication.
Suagested Readings
1. Rajendra Paul & Korlahalli, J.S. Essentials of Business Communication,

Sultan Chand & Sons, New Delhi.
2. Shirley Taylor, Communication for Business, Pearson Publications, New Delhi.
3. Bovee, Thill, Schatzman, Business Communication Today - Peason Education Private

Ltd - New Delhi.
4. Penrose, Rasbery, Myers, Advanced Business Communication, Bangalore.

5. Simon Collin, Doing Business on the Internet, Kogan Page Ltd, London.
6. Mary Ellen Guffey, Business Communication - Process and Product, International

Thomson Publishing, Ohio.
7. Sundar, K. A, Business Communication, Vijay Nicole Imprints Pvt. Ltd.,

Chennai.
E-Resources

www.newagepublishers.com
www.managementstudyguide.com
www.businesscommunication.org
www.smallbusiness.chron.com
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Allied Paper — | - BUSINESS ECONOMICS (Existing Syllabus)
UNIT I

Introduction to Economics — Wealth, Welfare and Scarcity Views on Economics -
Positive and Normative Economics

Definition — Scope and Importance of Business Economics

Concepts: Production Possibility frontiers — Opportunity Cost — Accouqting P?_iﬁt
and Economic Profit — Incremental and Marginal Concepts — Time and Discounting
Principles — Concept of Efficiency

UNIT II

Demand and Supply Functions:

Meaning of Demand - Determinants and Distinctions of demand — Law of

Demand - Elasticity of Demand — Demand Forecasting — Supply concept and
Equilibrium. .

UNIT Il

Consumer Behaviour : Law of Diminishing Marginal utility — Equimargiapl Utility —
Indifference Curve — Definition, Properties and equilibrium.

UNIT IV

Production: Law of Variable Proportion — Laws of Returns to Scale — Producer's
equilibrium — Economies of Scale

Cost Classification — Break Even Analysis

UNIT V

Product Pricing: Price and Output Determination under Perfect Competition,
Monopoly - Discriminating monopoly — Monopolistic Competition — Oligopoly — Pricing
objectives and Methods

Recommended Texts

1. S.Shankaran, Business Economics - Margham Publications - Ch -17

2. P.L. Mehta, Managerialo Economics — Analysis, Problems & Cases - Sultan
Chand & Sons - New Delhi — 02.

3. Francis Cherunilam, Business Environment - Himalaya Publishing House -
Mumbai - 04,

4. Peter Mitchelson and Andrew Mann, Economics for Business - Thomas Neison

Australia -Can -004603454.
C.M.Chaudhary, Business Economics - RBSA Publishers - Jaipur - 03.

H.L. Ahuja, Business Economics — Micro & Macro - Sultan Chand & Sons - New
Delhi - 55.

& o
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2. BASICS OF RETAIL MARKETING (Existing Syllabus)

UNIT - |
Retailing — Definition — Retail Marketing — Growth of organized retailing in India —

Importance of retailing

UNIT -1
Functions of Retailing - characteristics of Retailing — Types of Retailing — store retailing

— Non-store retailing

UNIT -1l
Retail location factors — Branding in retailing — private labeling — Franchising concept.

UNIT - IV
Communication tools used in Retailing — Sales promotion, e-tailing- window display

UNIT -V
Supply chain management — definition — importance — Role of information Technology in
retailing.

Reference Books:
1. Modern Retail Management — J.N.Jain & P.P.Singh Regal Publications , New

delhi
2. Retail Management — Suja Nair, Himalaya Publishing house.
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IIl_SEMESTER

Core Paperlll_ - ADVANCED FINANCIAL ACCOUNTING
Objectives No of Credits : 4

1. To enable the students to get a comprehensive understanding of the Financial
Accounting

2. To make the students know the various methods of maintaining the accounting
records in various forms of Business.

itl:Bra
Dependent Branches - Stock and Debtors system - Distinction between Wholesale Profit
and Retail Profit - Independent Branches (Foreign Branches excluded)

:D | Accou
Basis of Allocation of Expenses - Calculation of Profit - Inter-departmental Transfer at
Cost or Selling Price.

Unit Ill : Hire Purchase and Instalme ste

Hire Purchase System - Default and repossession - Hire Purchase Trading Account.

Instalment System - Calculation of Profit.

Unit IV : Partnership Accounts

Admission of a Partner - Retirement of a Partner - Death of a Partner.

Unit V : Partnership Accounts
Dissolution of a Partnership Firm - Insolvency of a Partner - Insolvency of all Partners -

Piece meal Distribution of cash in case of Liquidation of Partnership Firm.
Note : Questions in Sec. A, B & C shall be in the proportion of 20:80 between
Theory and Problems.

Suggested Readings -

1. Gupta, R.L & Gupta, V.K, Advanced Accounting, Sulthan Chand & Sons, New Delhi.

2. Jain & Narang, Financial Accounting, Kalyani Publishers, New Delhi.

3. Reddy, T.S & Murthy, A. Financial Accounting, Margham Publications, Chennai.

4. Shukla & Grewal, Advanced Accounting, S. Chand & Co., New Delhi.

5. Tulsian P.C. - Financial Accounting.

6. Parthasarathy, S. & Jaffarulla, A. Financial Accounting, Kalyani Publishers, New Delhi.

E-Resources
www.accountingcoach.com
www.accountingstudyguide.com
www.futureaccountant.com

www.onlinelibrary.wiley.com
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Core Paper IV - PRINCIPLES OF MANAQEMENT
No of Credits== 4

Objectives .
1. To make the students to understand the basic concepts of management. o
the significance of the manageme

2. To prepare the students to know about

Business.
of Management-

itl: Introduction M ment - Process
e of Manage B 5
P Scientific Management

Definition - Importance - Nature and Sco
Role and functions of Managers - Levels of Management -

Contributions to Management by different Schools of thought.
itll: Pl i 8
= in planning - Objectives of planning '

Nature - Importance - Types of Planning - Steps in [
Policies - Decision making Process - Types of Decisions.

Unitlll : Organisation

Meaning and Types of organisations - Principles - el & _
Organisation Structure - Span of Control - Departmentghsatlon - Basis - Mea g
Importance of Departmentalisation. Policies - Meaning and Types - Proce

Formal and Informal organisation -
ning and

Forecasting.

Unit IV : Authority and Responsibility - and
Authority - Definition - Sources - Limitations - Difference .between Authonty
Responsibility - Delegation of Authority - Meaning - Principles and importance -

Centralisation Vs Decentralisation.

Unit V : Direction Co-ordination & Control . .
Direction - Nature - Purpose. Co-ordination - Need - Types and Techniques - Requisites

for Excellent Co-ordination. Controlling - Meaning - Importance - Controi Process.

Suggested Readings

1. Gupta, C.B. Management Theory & Practice, Sulthan Chand & Sons, New Delhi.

2. Prasad, L.M. Principles & Practice of Management, Sultan Chand & Sons, New Delhi.
3. Tripathi, P.C. & Reddy, P.N. Principles of Managements, Tata Mac. Graw Hill, New Delhi.
4. Weihrich and Koontz, Management - A Global Perspective.

9. N. Premavathy, Principles of Management, Sri Vishnu Publications, Chennai.

6. Jayasankar, J. Business Management, Margham Publication, Chennai.

7. Sundar, K. Principles of Management, Vijay Nicole Imprints Pvt. Ltd., Chennai.

E-Resources

www.wisdomjobs.com

WWwWw.aima.in
www.clep.collegeboard.org
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Allied Paper - INDIAN ECONOMY (Existing Syllabus)
UNITI

Economi .
omic = growth and economic Development-Features of economic

development-Indi i [
v pment !ndlcators. of economic development-National Income - Basic concepts
and computation of National Income

UNIT-II

Major problems of Indian Eco iti
X nomy-Poverty-Inequalities-Unemployment-
Population. Transport & Foreign Trade ! e "

UNIT-III

Agriculture —Contribution to economic development-Green Revolution-Irrigation-

Minor, Medium, Major irrigation works. Land Reforms-Food policy and Public
Distribution System

- UNIT IV

I_ndustry-RoIe of industries in economic development-Large and Small scale
Industries-New Economic Policy 1991

UNITV

Five Year plans in India-Achievements and failures-Economic development under
Five Year Plans

Recommended Texts

1. |.C. Dingra, Indian Economy
2  Ruddar Datt & K.P.M. Sundharam, Indian Economy - S.Chand & Sons - New

Delhi.
3. K.N. Agarwal, Indian Economy — Problem of Development of Planing - Wishwa

Prakasan - New Age of International Ltd.
4. S.K.Misra & V.K.Puri, Indian Economy — Its Development - Himalaya Publishing

House - Mumbai.
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2. BASICS OF BUSINESS INSURANCE (Existing Syllabus)

Unit-1

Introduction to Insurance — Type of Insurance — Principles of Insurance.

Unit=1l

- Ealient features of IRDA Act — Administration of IRDA Act — Regulatory measures
o)

Unit -1l

Life insurance products — Term, Whole life, Endowment.

Unit-1v

Introduction to general Insurance — fire, marine and motor insurance.

Unit-V

Government and insurance companies — LIC India- private players in Insurance
in India.

Text Books Recommended:

Dr.N.Premavathy — Elements of Insurance, Sri Vishnu Publications, Chennai.
Dr.A.Murthy — Elements of Insurance, Margham Publications, Chennai

M.N.Mishra - Insurance, Principles and practice, S.Chand & Co. Ltd., New Delhi

References

Nalini Prava Tripathy, Prabir Paal — Insurance Theory & Practice, Prentice Hall of India
Anand Ganguly — Insurance Management, New Age International Publishers.
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Il SEMESTER
Core Paper V - CORPORATE AGCOUNTING A
No of Credits=—=

S.
t the Preparation of the Company account

Objectives

1. To enable the students abou :
udents to understand the various Provisions of the

2. To motivate the st

Companies Act.
erwriting

f shares - Reissue of shares - uUnd

Unit |l : Share Capital =
Issue of Shares - Types of Shares - Forfeiture o _ . chares.
of shares - Stock spilit - Meaning of Redemption - Redemption of Preference Sh

ption of

Unit Il : Debentures & Acquisition of Business y
Issue - Underwriting of Debentures - Redem

Meaning - Types of Debentures - iy tion
Debentures. Acquisition of Business - Meaning - Profit Prior to Incorporation.

Unitlll : Final Accounts Managerial
Final Accounts - Preparation of P & L A/c and Balance Sheet - Ma
Remuneration- Calculation and Legal Provisions.

Unit IV : Valuation of Shares and Goodwill _ iy
Valuation of Shares and Goodwill - Meaning - Methods of Valuation of Shares =h«

Goodwill.
Unit V : Alteration of Share Capital

Meaning - Internal Reconstruction - Reduction of Share Capital.

Note : Questions in Sec. A, B & C shall be in the proportion of 20:80 between

Theory and Problems.

Suggested Readings
1. Gupta, R.L & Radhaswamy, M, Advanced Accounts, Sulthan Chand, New Delhi.

2. Jain, S.P & Narang, N.L., Advanced Accounting, Kalyani Publications.
3. ReddyT.S. & Murthy, A, Corporate Accounting, Margham Publications, Chennai.

4. Shukla & Grewal & Gupta, Advanced Accounting, S. Chand & Co., New Delhi.

E-Resources
www.accountingcoach.com
www.accountingstudyguide.com

www.futureaccountant.com
www.education.svtuition.org
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Core Paper V| - BUSINESS LAWS

Objectives No of Credits : 4

1. To highlight the Provisions of Law governing the General Contract and Special
Contract.

2. To enable the students to understand the Legal Remedies available in the Law
to the Business and other People.

Unit| ; Formation of Contract

Indian Contract Act - Formation - Nature and Elements of Contract - Classification of
Contracts - Contract Vs Agreement,

Unitll : Offer, Acceptance and Consideration

Offer - Definition - Forms of Offer - Requirements of a Valid Offer. Acceptance - Meaning
-Legal rules as to a Valid Acceptance. Consideration - Definition - Types - Essentials.

Unitlll : Other Elements of Valid Contract

Capacity of Parties - Definition - Persons Competent to contract. Free consent - Coercion

- Undue Influence - Fraud - Misrepresentation - Mistake. Legality of object - Void
agreements - Unlawful Agreements.

Unit IV : Performance of Contract

Performance of Contracts - Actual Performance - Attempted Performance - Tender. Quasi
Contract - Definition and Essentials. Discharge of Contract - Modes of Discharge -
Breach of Contract - Remedies available for Breach of Contract.

Unit V : Sale of Goods Act

Sale - Contract of Sale - Sale Vs Agreement to Sell - Meaning of Goods - Conditions and

Warranty - Caveat Emptor - Exceptions of Caveat Emptor - Buyer and Seller of Goods -
Unpaid Seller - Definition - Rights of an Unpaid Seller.

Suggested éeading§

1. Balachandran. V & Thothadri.S, Business Law, Vijay Nicole Imprints Pvt. Ltd. Chennai
2. Kapoor, N.D. Business Laws, Sultan Chand and Sons.

3. Sreenivasan, M.R. Business Laws, Margam Publications.

4. Dhandapani, M.V. Business Laws, Sultan Chand and Sons.

5. BadreAlam, S. & Saravanavel, P. Mercantile Law

6. Pillai, R.S.N. & Chand, S, Business Law, S Chand & Co, Delhi

7. Ramaswamy, K.N., Business Law, S Chand & Co, Delhi

8. Shukla, M.C, Business Law, S. Chand & Co.

E-Resources

WWW.Cramerz.com
www.digitalbusinesslawgroup.com
http://swcu.libguides.com/buslaw
http://libguides.slu.edu/businesslaw
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Cor - BANKIN RY, LAW AND PRACTICE S
No of Credits 4
Obijectives

. Indian Banking
. To facilitate the understanding of the origin and the growth of the In

System. _ _ ) tor
2. To understand the Modern day Developments in Indian Banking Sec

; : ¢
UNIT L; Introduction to Banking . . _ , - Phases 0
History of banking - Components of Indian banking - Indian b?klgl?ggsznj commercial
development - Banking structure in India - Payment banks and Sm - Universal banking -
banking - Definition - Classification of bank_s. Bankm_g syst?m ort. Central Banking
Commercial Banking - functions - Role of Banks in Economic Developm King - Functions of
- Definition - Need - Principles - Central Banking Vs. Commercial banking

Central bank.
UNIT Il ; RB | qin and _ History -
Establishment - Objective - Legal framework - Functions - SBI - Okljlgm_aggbsjdiaries 3
Establishment - Indian subsidiaries - Foreign subs@ane§ - Non-ban lngd ot banking.
Personal banking - International banking- Trade financing - Correspon 5 commercial
Co-operative banks - Meaning and Definition - Features - Co-operative banks Vs

banks - Structure.

UNIT Il : e - banking

, o itiag - et
Meaning - Services - e-banking and Financial services - Initiatives - Opportunities - Intern

M Traditi ' - - uds
ing - ing - ing Vs Traditional banking - Services - Drawbacks ) Fra
banking - Meaning - Internet banking ity [BSUES =

i i ile banking - Meaning - Features - Services - .
in Internet banking. Mobile ba g g Tines = MorcRariem -

Electronic Mobile Wallets. ATM - Evolution - Concept - Eeatures - s
Functions. Electronic money - Meaning - Categories - Merits of e-money - Electronic Fu

Transfer (EFT) system - Meaning - Steps - Benefits.

UNIT IV - Bank Account ; _ ‘ . ;
Opening - Types of accounts - FDR - Steps in opening Accounts_- Savings Vs- Curren
Account - ‘Donatio Mortis Causa’ - Passbook - Bank Customer Relationship - Special Types
of customers - KYC norms. Bank Lending - Lending sources - Bank Lending Principle_s .
process - Securities of lending - Factors infiuencing

Forms of lending - Loan evaluation '
nts - Meaning - Characteristics - Types. Crossing -

Bank lending - Negotiable Instrume :
Definition - Objectives - Crossing and negotiability - Consequences of crossing.

UNIT V - Endorsement
ques payable to fictitious persons -

Meaning - Components - Kinds of Endorsements - Che
Endorsement by legal representative - Negotiation back - effect of endorsement - Rules

regarding endorsement. Paying banker - Banker’s duty - Dishonoring of cheque - Discharge
of paying banks - Payment of a ¢ i
under Section 85 - Refusa] of cheque payment. Collecting Banker - Statutory protection
under section 131 - Collecting banker’s duty - RBI instructions - Paying banker Vs Collecting
Banker - Customer grievances - Grievances redressal - Banking Ombudsman.

Suggested, Readings
Theory: Law and Practice, Vijay Nicole Publications, 2015, Chennai
[

1. Gurusamy S, Banking
2. Clifford Gomez, Banking and Finance, Theory, Law and Practice, Jain Book Agency, 2010, Mumbai

3. Gupta, RK BANKING Law and Practice, Jain Book Agency, 2001, New Delhi
4. Sundaram and Varshney, Banking Theory Law and Practice, Sultan Chand Co, 201 0, New Delhj

E Resources
www.lawcommissionof india.nic.in

Www.rbi.org
www.bankingombudsman.org
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Core Paper vl - MARKETING
—— No of Credita . 4
L Tomeke the
0 Make the students understand the importance and the relevance of Marketing

N To-day's Business World

y b ) )
2. To enable the Studenta to underttand the Features of the indian Marketing

M . .
Ra:mmg M”""'"Q « Defimition and Functions of Marketing - Marketing Onentation -
Ole and 'mpc’”c"h(‘fl" of Marhnhng - Clazzification of Markets

r

;“’:“-"_ Segmentation - Concept - Benefits - Basis and Levels Introduction to Consumer

Mp évvar - Need for study - Consumer Buying Decsion Process - Buying Motives
arketing Research - MIS - Meaning and Differences

Marketing Mix - Meaning - Product - Introduction - Product policy - Product Planing -
Stages of New Product Development - Introduction to PLC - Packaging - Branding -
Labelling - Product Mix - Price - Pricing Policies and Methods

UnitlV ; Channels of Distribution
Channels of Distribution - Levels - Channel Members - Promaotion - Communication Mix -
Basics of Advertising, Sales Promotion and Personal Selling

E - Marketing - Online Retailing - Shopping Malls - Consumer Protection Act - Salient
Features - Consumerisation - Consumer Rights, Consumer Grievance Redressal Fo-

rums- Role of Social Media in Marketing.

Suggested Readings
1. Rajan Nair, Marketing, Sulthan Chand & Sons, New Delhi.

2. Varshney, Marketing Management, Sulthan Chand & Sons, New Delhi
3. Chandrasekar K S, Marketing Management: Text and Cases, Viay

Nicole Imprints, Chennai, 2014

4 Gandhi. J.C, Marketing, Himalaya Publications.

5. Radha, Marketing, Prasanna Publications, Chennai.

6. Santhanam, Marketing, Margham Publications, Chennai

7. Sundar, K. Essentials of Marketing, Vijay Nicole Imprints Pvt. Ltd., Chennai

E-Resources
www.marketmotive.com
http://emailmarketing.comm100.com/email-marketing-

tutorial/
www.marketing91.com
www.managementstudyguide.com
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Allied Paper Il - (1) BUSINESS STATISTICS y
No of CreditS—

Obijectives
icsinthe

1. To facilitate the understanding of the relevance and need of the Statist
Current Scenario. .
. e ents.

2. To Customize the importance of Business Statistics for the Commerce Stud

UNIT - I Introduction | Data -

Meaning and Definition of Statistics - Collection and Tabulation of Statistica
Presentation of Statistical Data - Graphs and Diagrams

UNIT- Il Measures of Central Tendency and Measures of Variation d
Mean an

Measures of Central Tendency - Arithmetic Mean, Median, Mode, Harmpn?c artile
Geometric Mean. Measures of Variation - Standard deviation - Mean Deviation - Qu

Deviation - Skewness and Kurtosis - Lorenz Curve

UNIT- lll Correlation and Redgression Analysis

Simple Correlation - Scatter Diagram - Karl Pearson’s Correlation - Spearman’s Rank
Correlation - Regression - Meaning - Linear Regression.

UNIT - IV Time Series ,
Analysis of Time Series - Causes of variation in Time Series Data - Components of Time

series; Additive and multiplicative models - Determination of Trend by Semi average,
Moving average and Least squares (Linear, Second degree and Exponential) MetthS }
Computation of Seasonal indices by Simple average, Ratio-to-moving average, Ratio-to
Trend and Link relative methods

UNIT -V _Index Numbers

Meaning and Types of Index numbers - Problems in Construction of Index numbers 2
Methods of Construction of Price and Quantity indices - Tests of adequacy - Errors in
Index numbers - Chain Base Index numbers - Base shifting - splicing - deflating - Consumer

Price index and its uses - Statistical Quality Control

Note : Questions in Sec. A, B & C shall be in the proportion of 20:80 between
Theory and Problems.

Suggested Readings

1. Dhingra | C & M.P. Gupta, Lectures in Business Statistics, Sultan Chand and Sons, New Delhi, 2009
2. GuptaSPand Archana Agarwal, Business Statistics (Statistical Methods), Sultan
Chand and Sons, New Delhi, 9th revised edition 2013
3. Gupta S. C, Fundamentals of Statistics, Himalaya Publishing House
4. Sharma] K, Fundamentals of Business Statistic’s, 2nd edition, Vikas Publishing
House Pvt Ltd, 2013

5. Rajagopalan.S.P, and Sattanathan, R., Business Statistics and Operations
Research, Vijaya Nicole Imprint Pvt. Ltd., Chennai

6. Joseph Anbarasu, Business Statistics, Vijay Nicole Imprint Pvt. Ltd, Chennai
E-Resources

WWW.SPSS.CO.in

https://statlearning.class.stanford.edu

http://imww.mit.edu

Www.springer.com
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IV SEMESTER
Core Paper IX - ADVANCED CORPORATE ACCOUNTING

No of credits 4
ctions

. - . . ing Transa
1. To make the students understand the applications of Accounting

in Corporate Sector. o
. ani
2. To facilitate the students to understand the Provision of the Indian CompP

Act.

Unitl: Com Accou
Amalgamation, Absorbtion and External Reconstruction of Companies.

Unit Il : Holding Company . '
Holding Company - Subsidiary Company - Meaning - Preparation of Consolidat

Statement of Accounts - Treatment of Dividend. (Inter - Company Owing excluded)

Unit Ill : Banking Company & Insurance Company .
Preparation of - Final Accounts of Banking Insurance Companies.
ation of

Unit IV : Liquidation
Meaning - Preparation of Liquidator's Final Statement of Account - Calcul

ed Final

Liquidator's Remuneration.

Unit V : Special Accounting Lot
Accounting for Price Level Changes - Human Resource Accounting - Computrised

Accounting Meaning.
Note : Questions in Sec. A, B & C shall be in the proportion of 20:80 between

Theory and Problems.
Suggested Readings :
1. Gupta, R.L. & Radhaswamy, M., Advanced Accounts, Sulthan Chand & Sons,

New Delhi.
2. Jain, S.P. & Narang K.L., Advanced Accounts - Kalyani Publishers.

3. Reddy, T.S & Murthy, A, Corporate Accounting, Margham Publications, Chennai.
4. Shukla, M.C. & Grewal, J.S, Advanced Accounts, S. Chand and Company, New Delhi

E-Resources
www.accountingcoach.com
www.accountingstudyguide.com

www.futureaccountant.com
www.education.svtuition.org
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